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1 Referto Fig. 1.1 (Insert), an advertisement for Manatees Adventures.

(@) (i) Identify two products offered by Manatees Adventures.

o ISR
2 e
(2]

(ii) Identify two ancillary services offered by Manatees Adventures.
o TR
2 e
(2]

(b) Explain three ways Manatees Adventures can benefit from using social media

T e
USRS
G SRR
[6]
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(c) A SWOT analysis of Manatees Adventures identified not having a car park and not seeing
any animals as weaknesses.

Explain why these are seen as weaknesses:

not having a car park
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(d) Using the AIDA model, evaluate the effectiveness of the advertisement in Fig. 1.1.

[Total: 25]
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2 Referto Fig. 2.1 (Insert), information about the current state of tourism in Barbados.

(@) (i) State which stage on the product life cycle Barbados should be placed.

..................................................................................................................................... [1]

(ii) Give three characteristics of the stage of the product life cycle you have placed
Barbados.

L et e ettt et ee et e e oo eee——eeeeeeeeeaea——eeeeeeeeeeaaatteeeeeeeeeaaaana—eeteeaeeaaaanaaraeaaaaeeeannnrnnees

2 e Eeeeeeeeeeeeaeaeeeeeeeeeeeeaaae—eteeeeeeeaaaanteeeteeeeeeaaannanteeaeeeeaaannnaeeaaaeeann

SRS

[3]

(b) Explain one benefit to the customer of each of the following pricing policies:

Y o LoTei L= | o) (=T £ TSR PPPPPPP
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[6]
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(c) Explain three ways tourism organisations use trade promotions to raise awareness of their
products and services with other tourism organisations.
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(d) The Barbados Ministry of Tourism has decided to create a new brand image.

Evaluate the importance of using a brand image for destinations such as Barbados.

[Total: 25]
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3 Referto Fig. 3.1 (Insert), an advertisement for business tourism in New York.

(@) (i) Define the term ‘business tourism’.

..................................................................................................................................... [1]
(ii) Identify three reasons why New York is a suitable destination for business tourists.
L PSRRI
2 et ee e tee e teeeaatee e ettt e asaeeeaneeeeaheeeeaneeeaaneeeeaneeeesteeeaneeeaaneeeaneeas
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[3]
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(c) Explain two ways Tourist Information Centres (TICs) support business tourism.
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(d) Evaluate the importance of marketing and promotion to business tourism providers.

[Total: 25]
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4 Referto Fig. 4.1 (Insert), a press release for a new type of holiday resort in Kerala.

(@) (i) Define the term ‘press release’.

..................................................................................................................................... [1]

(ii) Other than a press release, state three types of promotion Kerala might use.
T ettt e e e eet——eeeeea—eeeeee—eeeeaeteeeeeaa—teeeeaaa—eeeeaatteeeeaareeeeeanreaeeaans
2 e eee e —eeeee e t—eeeeaaa——eeeaasteeeeaat—eeeeaa—eteeeaanteeeeaanaeeeeaanteeeeeaanreeeeeanaeeeeaannnes
K SRRSO
[3]

(b) Explain three factors of location that may be considered when setting up a new resort.

ettt et e et eeeheeeeeeeteeeeeeaeeeeeeeseeeeeaasteeeeaateeeeeaasteeeaaahteeeeaateeeeeaaateteeeanaeeeeaanaeeeeaanrreeeaas
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[6]
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(c) Explain two reasons why there needs to be a period of intense marketing for destinations at
the introduction stage of the product life cycle.
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(d) Evaluate the disadvantages of using a range of distribution channels to sell a new tourism
product such as Kerala’s floating resort.

[Total: 25]
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